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INDUSTRY, INNOVATION
AND INFRASTRUCTURE

[GRI 3-3] &

4.1
THE CENTRAL ROLE OF RESEARCH

Research is at the heart of all the Unifarco Group's activities to which investments totalling more than EUR 5.7
million in total (3% of consolidated sales revenue) were dedicated in 2025. Strong integration and synergetic
collaboration among the member companies are the prerequisites that characterise the management of
every project undertaken for the fine-tuning of new processes, the development of new products or the
improvement of existing ones.

At the heart of this is the strategic role of Unired S.r.l., a true basic research hub in the area of topical and
food formulations, both of which are constantly approached from an Eco-design perspective.

In their work, the two laboratories of Unired S.r.l. stand alongside the two of Duepipharma S.r.l., recently set
up forresearch in the field of food supplements, the one of Perlapelle S.r.l., dedicated to the development
of MyCli products, as well as the six structured within Unifarco dedicated respectively to basic and applied
research in cosmetics, in nutraceuticals, make-up formulations, plant extracts research and development,
and quality control.

23 patents filed as at 31 December 2025 as a result of the above-mentioned close synergetic integration
in the R&D area among the Group companies.

Confirming the approach inspired by Open Innovation for the generation of innovation, the Group also
strengthened its collaboration with several national and international universities and research organisations
in 2025, including:

* The universities of Padua, Ferrara, Venice (Departments of: Pharmaceutical Sciences, Molecular Medicine,
Molecular Sciences and Nanosystems, Pharmaceutical and Agricultural Chemical Sciences)

* University of Bologna (Department of Medicine and Surgery)

¢ University of Rome - Biomedical Campus (Department of Experimental Medicine)
* University of Naples (Department of Clinical Medicine and Surgery)

* University of Barcelona (Institute of Advanced Chemistry - CSIC)

* University of Seville (Department of Sport and Informatics)

* University of Strasburg (Department of Chemistry)

Furthermore, with a view to the full and profitable sharing and exchange of experience and expertise,
Unifarco and Unired S.r.l. have cooperated to present their own conftributions at academic courses,
conferences and symposia at a national and international level, as well as to publish papers in popular
science journals and elsewhere. Examples include participation in and confributions to:

p "y IFSCC
% I r b ‘? ‘357“ Cannes, September 2025

CONGR=SS Unifarco contribution:

FRANCE_CANNES [ 1518 SEPTIZSH

THE FUTURE IS SCIENCE

"SPF booster combinations: a strategy for achieving highly effective and
sensory sun care products using microscopical, rheological and texture
characterization”
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‘Congresso Nazionale Congiunto SIDerP-SIAIP
Dermatologi e Pediatri:

AMICI PER LA PELLE DEL BAMBINO
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Healthspan versus Lifespan
Hlruolo defla Medicina Estetica
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Performare

BOLOGNA | 11 - 13 APRILE 2025
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SIAIP-SIDERP Joint National Congress
Padua, February 2025

Unifarco contribution:

“Topics in hyperseborrhea: rationale and pitfalls”

SIME
Rome, March 2025

Unifarco contribution:

“Know the ingredients of the cosmetic product for informed advice: the
INCI nomenclature”

COSMOFARMA
Bologna, April 2025

Unifarco contribution:

“The future of pharmacy is longevity”

PUBLICATION IN SUSTAINABLE CHEMISTRY AND PHARMACY
November 2025

Unifarco contribution:

“Actives from plant waste: grape (Vitis vinifera L.) branches, pine (Pinus
sylvestris L.) and sprayce (Abies alba Mill.) barks extracts as sustainable and
effective cosmetic ingredients for prevention of melanogenesis”

PUBLICATION IN POWDERS
December 2025

Unifarco contribution:

“Mechanical properties and powder rheology of conventional and
innovative ingredients for food supplements in solid form”

PUBLICATIONS IN KOSMETICA
April 2025

Unired contribution:

“Innovative Touch: how texture design evolves, between performance
needs, regulatory pressure and attention to environmental impact
(Giovanni Tafuro).”

November 2025
Unired contribution:

“From product development to access to new technologies: cooperation
between industry and universities is the way to innovation (Alessandra
Semenzato)".

UNIFARCO
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INDUSTRY, INNOVATION
AND INFRASTRUCTURE

[GRI 33, 416-1, 417-1] &
4.2

PRODUCT QUALITY AND SAFETY

All the products of the Unifarco Group companies are developed following a precise formulation philosophy,
where the assessment of raw materials in terms of efficacy and safety is a priority. The ingredients used not
only meet all legal requirements for cosmetics, but are dosed in the formula in concentrations supported
by precise rationale.

Security plans on raw materials

At Unifarco, an ingredient is judged "“safe” only after verifying its chemical and physical characteristics,
production process (plant extraction, synthetic production, green-sustainable synthesis, biotechnology),
quality and degree of purity. On the raw materials front, the management of formulation sustainability is
supported by two master plans:

¢ Raw materials Risk Assessment plan with focus on rumours

This is the plan for the ingredient safety evaluation that follows accredited lists with a focus on market
requirements based on prevention and monitoring assumptions. The plan involves the careful evaluation
of the safety of finished products (Safety Evaluation), starting with the ingredient/product exposure
aspects (NOAEL), to assess the correct product use profile and margin of safety as a whole (SED, MOS).

* Raw Materials Purity, Origin and Identity Plan

The aim of the plan is fo ensure that the substances used in products always have defined purity, origin
and identity characteristics. This is achieved through the rigorous selection of raw material producers, not
just distributors, and the continuous and conscious monitoring of internal and external analytical data.
The raw materials purchased are selected afterrigorous in vitro and in vivo cosmetic efficacy tests carried
out by the manufacturer. Innovative raw materials developed in the company's laboratories undergo
selected tests to prove their efficacy and, if appropriate, to initiate the patenting process.

Production process safety

The production process is entrusted to highly qualified personnel (product safety specialists) and
technologically advanced equipment. All this is fo ensure compliance with Good Manufacturing Practice
standards.

The assessment system (Safety Assessment) - described in Regulation (EC) 1223/2009 of the European
Parliament and of the Council of 30 November 2009 on cosmetic products, Annex I: “Cosmetic Product
Safety Report” - considers the formula and the process according to an evolved approach where the
assessment starts from the conceptual and creative stage and follows the product throughout its life. At
the end of the development process, a PIF (Product Information File) is prepared for each product; this
file includes all information on the cosmetic, including the safety assessment. At the end of the process,
products are registered in the European Cosmetic Products Nofification Portal (CPNP).

Cosmetic effectiveness evaluation

In Unifarco, an ingredient is judged “effective” by evaluating studies published in the literature and on the
basis of confirmations obtained at an advanced stage of product development. The cosmetic effectiveness
evaluation is carried out not only through rigorous tests on raw materials, but also through tests on the

CONSOLIDATED SUSTAINABILITY REPORT 2025 UNIFARCO

finished product, both with in vivo studies on volunteers (“subjective” evaluation, “objective” evaluation,
instrumental evaluations, expert clinical evaluation) and in vifro.

Below are some of the certified bodies that Unifarco's laboratories use for finished product testing:
» Mérieux NutriScience (France, Italy)
¢ Helioscreen (France)

¢ Bio Basic Europe (Italy)

e VitroScreen (Italy)

* Neotron (Ifaly)

e Lab Analysis (Italy)

* BMR (Italy)

e Abich (Italy)

e Complife (Italy)

e Unired (Italy)

The protocol applied in instrumental tests follows the EE MCO (European Group on Efficacy Measurement
of Cosmetics and Other Topical Products) guidelines.

Full label information

In line with the safety and efficacy values that guide the work of all Group companies, clear communication
with respect to pharmacists and consumers plays a fundamental role.

From communication addressed to professionals to that intended for points of sale, all the content is
prepared realised in full compliance with the regulations in force.

The label is the product's calling card and, typically, the first control area for the competent authorities, the
common ground where communication messages meet regulatory and market considerations. Unifarco's
Product Quality Assurance experts support the Group companies for all compliance aspects in this area
as well.

The basic rules below are followed in the development of labels:
* management of communication levels of the claim by differentiating the pharmacist and the consumer;

» declaration of the responsible person and their contact details, in compliance with the different regulations
in the countries where the product will be distributed;

e assessing the need to include warnings or safety claims, based on product testing and the ingredients
it contains.

UNIFARCO CONSOLIDATED SUSTAINABILITY REPORT 2025
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GOOD HEALTH QUALITY

AND WELL-BEING EDUCATION

[GRI 3-3, 2-25]

4.3

RESPONSIBILITY WITH REGARD TO
PHARMACIES AND CONSUMERS

Training for pharmacists

The Unifarco Group loves working with its pharmacist customers and cares about their independence.
They are good health advisors and want fo be an authoritative point of reference for people who turn to
them for personalised advice. The Group believes in the same values and shares the same idea of what
pharmacy is. Common strategies are built and the future is shared with them.

Pharmacists are undoubtedly the most important stakeholders for Unifarco Group companies, they are
professionals who believe in the professional relationship at the heart of their customer relations. Huge
resources are invested each year in their training, both technical and specialist, meeting with several
thousand pharmacists to offer effective educational support through constantly updated courses taught
by top professionals.

In particular, in 2025 the Group directly organised more than 3,500 training initiatives structured in the
following formats:

¢ In-store training: carried out by our representatives directly in the pharmacy;
¢ In-person events: in-presence courses with broad participation;

* Webinars: courses delivered live on the web;

* Online courses: available in streaming online.

Approximately 2,100 customer pharmacies in Italy took part in these initiatives with over 6,300

participating pharmacists (individual users) for a total of around
109,000 participations in total. Ilillgl'ﬁTFlQJ[\r/IleH EALTH

In addition to the educational activities provided directly, Unifarco
has established the Pharma Health Institute (PHI) professional training school,

with the aim of accompanying the pharmacist in a complete post-graduate training course in Functional
Medicine, in order to support and develop a highly qualified professional figure, so as to accompany the
individual in the quest for an opfimal and lasting state of health.

In 2025, Pharma Health Institute, through its web platform 70 and 5 in-person events, made available to ifs
trainees 192 fraining courses for a total of 221 hours of online learning content in which 960 pharmacies took
part with around 2,000 participating pharmacists (individual users) for a total of over 22,000 participations in total.

Anotherimportant activity performed by PHI is the organisation of FADs (Distance Learning Training), the use
of which allows the recognition of CME (Continuing Medical Education) credits governed by the relevant
legal provisions in force. In 2025, 4,000 coupons were distributed to pharmacists, gastroenterologists, doctors,
nutritionists, dermatologists and paediatricians for free access to two FAD courses:

* Gastroesophageal problems: the functional approach (50 CME credits)
¢ Children’s dermatological problems (40 CME credits)

Overall, the training opportunities furthered by the Group for the benefit of the community of pharmacist
customers registered more than 131,000 participations during the year (approximately 116,000 in the training
activities organised by the Parent Company’').

70 Accessible from the website www.pharmahealthinstitute.com
71 See page 42
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Management of non-compliance

Responsibility towards pharmacies and their customers requires that all Unifarco products, whether manufactured
in-house or by subcontractors, are developed according to an established process, stabilised, validated and
checked for compliance with the relevant regulations. All activities are recorded in dedicated applications and
market surveillance is implemented after market launch; in particular, all production batches are checked by
performing the necessary safety tests. All supplements are confrolled according to HACCP regulations.

If certain products already placed on the market are subsequently found to be non-compliant, they are
immediately withdrawn from the markef.

The Company constantly records and verifies any type of product or process "irregularity” reported by
pharmacies or identified by internal confrol procedures, so as fo enable the implementation of continuous
improvement actions on its own work and that of suppliers.

All objections and reports regarding "irregularities are classified and recorded in the system so that the
anomalies that emerge can be analysed, their causes determined and the most appropriate risk mitigation/
reduction and consequent improvement actions activated. This is evidenced in the Management Review,
which is prepared on a periodic basis.

Table 4.3.1 summarises the results of the above-mentioned monitoring. In this regard:
* Product Complaints are those reported by customer pharmacies and mainly concern defective packaging
or products sold without their contents intact. In 2025, their recurrence stood at 245 cases per million
units sold (+41.7% compared to 2024); the increase is mostly due to the finished products purchased by
subcontractors, the complaints due to these products doubled compared to the previous year.
On the other hand, complaints on deliveries concern irregularities in the delivery service of products
sold to pharmacies, such as, in particular, the delivery of packages that have been tampered with or
are damaged or delivered late or with contents that differ from those ordered. In this case, the number
of reports recorded overall decreased in 2025 (-26.9%) thanks to the strict procedures implemented for
logistics processes; the irregularities attributable to external couriers remain unchanged.
Our complaints to suppliers identified by internal audits concern “irregularities” in products or services
provided by third parties. In 2025, the data collected shows increasing values (#+35.0%) due to an
increasingly rigorous registration of iregularities found with a view to continuous improvement of processes
and supplies; in particular, non-compliance related to delays in delivery has also been recorded from
September 2024; this change in procedure makes the comparison between the 2 years not fully indicative.
* In conclusion, internal anomalies include both anomallies identified in the production process, and
environmental and safety anomalies related to the company's activities as a whole. They are detected
directly by those working in the various processes or are identified during internal audits or audits carried
out by certification bodies (in 2025 no non-compliance was detected during audits). The 2025 increase
(+177.9%), the result of internal registrations alone, indicates the organisation's commitment to anficipating
the detection of critical issues before their impact becomes apparent.

Table 4.3.1: Unifarco: number of complaints (by type) and internal anomalies

Product complaints (No.) 1,162 1,017 14.3%
Inc. (ppm)”2 product complaints (No.) on pieces sold (No.) 245 173 41.6%
Delivery Complaints (No.) 1,914 2,617 -26.9%
Inc. % deliveries complaints (No.) on total shipments (No.) 0.82% 1.28% -56.1%
Our complaints to suppliers (No.) 1,717 1.272 35.0%
Inc. % of our complaints to suppliers (No.) on deliveries (No.) 14.8% 11.7%7° 26.5%
Internal anomalies (No.) 1,637 589 177.9%

72 “parts per million": the values in the table are provided by the formula: No. complaints in the year/No. pieces sold in the year X 1,000,000
7% the % incidence of our complaints fo suppliers (No.) on deliveries (No.) referring to 2024 does not exactly match that reported in the edition of the Consolidated Sustain-
ability Report published last year. The differences are due to the streamlining of collection and management methods for non-compliance reporting.

UNIFARCO CONSOLIDATED SUSTAINABILITY REPORT 2025
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4.4

SUPPLIER MANAGEMENT

Relations with suppliers are inspired by the principles contained in the Unifarco Code of Ethics and are
subject to constant and careful monitoring.

The Code of Conduct for Suppliers is published on the Company's website’, which defines the principles
and requirements of all partners in the supply chain, with particular reference to ethics, human rights,
environmental protection, health and safety and transparency. Compliance with these principles is an
important element in the supplier selection and management process and constitutes the basis for the
development of long-term sustainability-oriented relationships.

The partnership relationship established between Unifarco and its suppliers is defined and qualified through
a specific procedure of the company management system that allows for the selection and classification
of suppliers of finished products (supplements, medical devices, cosmetics and make-up) on the basis of
distinct criteria with the relevant evaluation methods, including:

e product/process criticality

e crificality of the technology employed
e production sustainability

¢ quality management systems

As part of the information deemed necessary, indications are being acquired relating to the presence of
certified Management Systems with regard to the environment (ISO 14001) and occupational health and
safety aspects (ISO 45001).

With regard to raw material suppliers, their selection is carried out by the R&D area on the basis of several
parameters including: type of raw material, uniqueness, source (natural, synthetic or sustainable), innovation,
quality and reliability of the supplier in commercial/financial terms. The qualification process includes a first
phase of direct contact, followed by validation through test supplies and, where necessary, on-site audits.
Qualified suppliers are subject to periodic assessments, with particular attention to those considered at
higher risk.

During the course of 2025, Unifarco further strengthened its approach to supply chain management,
infroducing a structured questionnaire for collecting information in the field of Quality, Health, Safety,
Environment and attention to ESG (QHSE/ESG) issues.

The questionnaire was sent to all 42 finished product suppliers, with a response rate of 60% representing a
first fangible step fowards greater integration of ESG criteria info supply chain assessment and monitoring
processes.

In 2026, the initiative will be gradually extended to other supplier categories, with the aim of mapping
the Group’s supply chain even more comprehensively and strengthening the monitoring of ESG issues
throughout the supply chain.

At the same time, a process of extending the Supplier Code of Conduct also to subsidiaries is planned to
ensure an increasingly uniform and integrated approach at Group level.

In the procurement policies of the Group companies, priority is given to working with Italian suppliers, which,
in 2025, accounted for 94% of the total expenditure incurred for the purchase of goods and services.

All Group companies only use suppliers that operate in compliance with the regulations in force.

74 https://assets.unifarco.it/portale2017/it/ Assets/sostenibilita/la-gestione-delle-risorse/FORNITORI%20-%20Codice %20Condotta%20Fornitori.pdf
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[GRI 3-3]

4.5

ECONOMIC RESULTS

In 2025, the macroeconomic context showed signs of greater stability compared to previous years, while
remaining characterised by elements of uncertainty linked to the international geopolitical framework,
energy price volatility and tensions throughout global supply chains. In this scenario, the Eurozone recorded
GDP growth of 1.4% (source: Eurostat), mainly supported by internal demand, in a context of progressive
normalisation of inflation.

In the pharmacy channel, a two-speed trend was confirmed, with moderate growth in values (+1.7% in Italy)
and a slight drop in volumes (-1.6%), accompanied by increasing consumer selectivity and the development
of online purchases. In parallel, the spread of pharmacy chains confinues at European level, helping to
redefine the competitive dynamics of the sector.

In this context, the segments of dermocosmetics and self-medication, Unifarco's core business, recorded
a slightly higher performance than the market, with growth of 2.5% in value and essentially stable volumes.
Unifarco remains among the main operators in the sector, ranking second in terms of cumulative sales of
cosmetics, make-up and supplements in the Italian pharmacy market. The sell-out figures for the individual
segments of the Italian pharmacy market also highlight the excellent result achieved by Unifarco, which
ranks second for sales of dermocosmetics and dermatological products, fifth for supplements, third for
make-up and first for other food and dietary products (source: Newline).

Overall, the Group's sales revenue amounted to EUR 194.5 million, an increase of 6.3% over the previous
financial year.

The great appreciation for the Unifarco offer is also clear in all European core markets, where the Group
achieves significant double-digit growth, thanks to the conscious export of its business model, adapted to
the characteristics of individual countries. In particular, it is worth noting the excellent results of the Farmacisti
Preparatori community brand and of the company’s own brands abroad, which overall enabled growth
of 18.8% in France and Belgium, 18.4% in Germany, 12.7% in Austria and 9.3% in Spain.

There was sustained growth in the turnover of all Group brands: Farmacisti Preparatori +4.8%, Unifarco
Biomedical - Ceramol +9.3%, Dolomia +9.3%, other brands’ together +9.6%.

More detailed information on Unifarco Spa's financial results and those of its subsidiaries can be found in
the Financial Statements prepared and approved in accordance with the law.

Table 4.5.1: Group and Parent Company economic indicators (values in Euro 000s)

Unifarco Group Parent Company

Sales revenues 194,452 182,886 153,518 142,905

Overall production value 197,723 187,120 158,960 150,253

(E:;::;\C?)s before interest, taxes, depreciation and amortisation 29,128 27,675 20,100 18,725
% of sales revenue (Ebitda margin) 15.0 15.1 13.1 13.1

Earnings Before Interest and Taxes (Ebit) 17,907 17,037 13,097 12,377
% of sales revenue (Ebit margin) 9.2 9.3 8.5 8.7

Income before taxes 15,405 14,162 12,225 12,414

Operating income (Pat) 10,710 9.730 8,860 9,061
% of sales revenue (Pat margin) 5.5 58 5.8 6.3

75 Mycli, Keylife, Biomalife, Genage.
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4.6

ECONOMIC VALUE
GENERATED AND DISTRIBUTED

The reclassification of the Financial Statements makes it possible to identify the wealth created (value
generated) by the business activities of Group companies (mainly from sales revenues or other revenues
andincome, including those from equity investments), as well as the value distributed to stakeholders during
the year (suppliers, employees, banks and other lenders, shareholders, public administration, communities)
and, finally, the value retained within the companies (mainly in relation to reserves, depreciation and
amortisation and provisions).

Table 4.6.1: Value generated, distributed and retained
(and percentage incidence) by the Unifarco Group and the Parent Company’¢

Unifarco Group Parent Company

EVG&D MODEL ENTRIES

VALUE GENERATED 197,716 100% 100% 160,357 100% 100%
Economic value generated 197,716 160,357

VALUE DISTRIBUTED 179,743 100% N% 146,492 100% NM%
Suppliers 120,551 67.1% 104,958 71.6%

Process to determine material topics 12 47,472 26.4% 33,336 22.8%

Credit institutions, other lenders 2,496 1.4% 2,269 1.5%
Shareholders 4,013 2.2% 2,000 1.4%

Public Administration 4,640 2.6% 3,363 2.3%

Community 571 0.3% 566 0.4%

RETAINED VALUE 17,974 100% 9% 13,865 100% 9%
Depreciation, amortisation and write-downs 11,101 61.8% 6,983 50.4%

Provisions 120 0.7% 20 0.1%

Deferred tax assets or liabilities 59 0.3% 2 0.0%

Value adjustments on financial assets 0 0.0% 0 0.0%

Profit for the year allocated to reserves 6,698 37.3% 6,859 49.5%

¢ In accordance with national accounting standards, lease contracts are accounted for using the equity method in Unifarco Spa’s Financial Statements and the financial
method in the Consolidated Financial Statements.
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In 2025, the distributed value (91% of the total wealth generated by the Group) was distributed for the
following purposes:

* to Suppliers mainly for the purchase of raw, ancillary and consumable materials as well as goods and
services.

* fo Group Employees (fto whom almost a quarter of all the wealth distributed during the year is allocated)
for the payment of salaries and bonuses, the recognition of benefits and other advantages related to
the welfare policies implemented in their favour.

¢ to Banks and other financial companies for the payment of interest and charges on loans granted.
» to Shareholders for the portion of the year's profit that will be distributed to them as dividends.
¢ o the Public Administration for the payment of taxes and duties.

¢ fo the Community, i.e. contributions granted to bodies, associations and other organisations or, in any
case, costs incurred in respect of initfiatives with exclusively social, cultural, sporting, promotional or
environmental purposes.

UNIFARCO CONSOLIDATED SUSTAINABILITY REPORT 2025
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D.

METHODOLOGICAL
NOTE

[GRI 2-3]

The Sustainability Report represents a tool to describe, in a fransparent and articulate
way, the most significant impacts of the Unifarco Group on the economy, environment
and people, including those on human rights (social impact), and highlights the Group's
commitment to sustainable development, with the aim of creating value not only for itself,
but also for its stakeholders.

This document has been prepared on the basis of the “GRI Sustainability Reporting
Standards” as defined by the GRI - Global Reporting Initiative, according to the “with
reference to" option, in particular adopting the “Universal Standards™ published in 2021,
which came into force on 1 January 2023. More specifically, for the preparation of Report,
the indications included in the "GRI 1: Foundation 2021" Standard were taken info account
to ensure the quality of the information reported in terms of: Accuracy, Balance, Clarity,
Comparability, Completeness, Sustainability Context, Timeliness, Verifiability. The GRI
Sustainability Reporting Standards are the most widely used and internationally accredited
reference for an organisation's sustainability reporting.

In correspondence of the title of each Chapter of the Report there are correlations of the
topics covered with the GRI Standards as well as with the global Sustainable Development
Goals (SDGs) included in the United Nations 2030 Agenda.

An appendix fo the Report includes the “GRI Content Index”, detailing the content reported
in compliance with the GRI standard.

In order to allow the comparability of data over tfime and the evaluation of the Group's
business performance, a comparison year has been included where available. In order to
ensure the reliability of the data, the use of estimates has been limited as much as possible;
such estimates, if present, are appropriately reported and based on the best available
methodologies.

This Sustainability Report was approved by the Board of Directors of Unifarco S.p.A. on 31
March 2026, at the same time as the Annual Financial Report. The publication frequency
of this document is set on an annual basis.
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6. GRI CONTENT INDEX

Declaration of Use

(e]{ | WVEY=Te |

GRI STANDARDS

General disclosures

January 2025 to 31 December 2025 with reference to the GRI Standards

Unifarco Group companies have reported the information mentioned in this GRI content index for the period from 1

GRI 1 - Fundamental Principles 2021

DISCLOSURE

The organisation and its reporting practices

2-1 Organisational details 13-18
2-2 Entities included in the organisation's sustainability reporting 20-23
2-3 Reporting period, frequency and contact point 87.88

Activities and workers

GRI 2:
General Disclosures 2021

2-6 Activities, value chain and other business relationships 13-18
2-7 Employees 64-65
2-8 Workers who are not employees 64-65
Governance

2-9 Governance structure and composition 33-34
2-10 Nomination and selection of the highest governance body 33-34
2-11 Chairperson of the highest governance body 33-34
2-12 Role of the highest governance body in overseeing the management of impacts 33-34
2-13 Delegation of responsibility for managing impacts 33-34
2-14 Role of the highest governance body in sustainability reporting 33-34
2-15 Conflicts of interest 33-34
2-16 Communication of critical concerns 33-34
2-18 Evaluation of the performance of the highest governance body 33-34
2-19 Remuneration policies 33-34
2-20 Process to determine remuneration 33-34
2-21 Annual total compensation ratio 69

Strategy, policies and practice

2-22 Statement on sustainable development strategy 5-6

2-23 Policy commitments 66

2-24 Embedding policy commitments 33-34, 82
2-25 Processes to remediate negative impacts 24-25, 80-81
2-27 Compliance with laws and regulations. 35

2-28 Membership associations 26

Stakeholder engagement

2-29 Approach fo stakeholders engagement

26-28

Material topics

GRI 3:

2-30 Collective bargaining agreements

3-1 Process to determine material topics

68

24-25, 26-28, 29-32

Material topics 2021

Material topic: Transparency

GRI 3: Material fopics 2021

3-2 List of material topics
and integrity in managing the business

3-3 Management of material topics

22-23,29-32

35

GRI 205:
Anti-corruption 2016

Material topics: Choice of Ra

GRI 3: Material topics 2021

205-3 Confirmed incidents of corruption and actions taken

w Materials - Packaging

3-3 Management of material topics

35

46-48, 49-50

GRI 301: Materials 2016

GRI 3: Material fopics 2021

301-1 Materials used by weight and volume

Material topic: Energy consumption

3-3 Management of material topics

46-48, 49-50

53-54

GRI 302: 4. ECONOMY 63

302-1 Energy consumption within the organisation

Material topic: Greenhouse gas emissions - Air pollution

53-54

GRI 3: Material topics 2021 | 3-3 Management of material topics 54-55
305-1 Direct (Scope 1) GHG emissions 54-55
GRI305:  WORKERS' rect Scope 1) o
RIGHTS AND CORPORATE 305-2 Energy indirect (Scope 2) GHG emissions 54-55
WELFARE POLICIES 57
305-7 Nitrogen oxides (NO,), sulphur oxides (SOX) and other significant emissions 55
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Material topic: Water pollution - Water withdrawal - Water consumption

Material topic: Waste

GRI 3: Material topics 2021 | 3-3 Management of material topics 56-57
GRI 303: Water and efflu- 303-1 Interaction with water as a shared resource 56-57
ents 2018 303-2 Management of water discharge-related impacts 56-57

303-3 Water withdrawal 56-57

GRI 3: Material fopics 2021

Material topic: Promoting biodiversity

3-3 Management of material topics

GRI 3: Material topics 2021 | 3-3 Management of material topics 58-59
306-1 Waste generation and significant waste-related impacts 58-59
GRI 306: Waste 2020 306-2 Management of significant waste-related impacts 58-59
306-3 Waste generated 58-59

61

GRI 304: Biodiversity 2016

304-3 Habitats protected or restored

Material topics: Secure employment - Corporate welfare

61

Employment 2016

ployees

Material topics: Worker health and safety

GRI 3: Material topics 2021 | 3-3 Management of material topics 64-65, 68-69
GRI 40 401-1 New employee hires and employee turnover 64-65
RI 401:
401-2 Benefits provided to full-time employees that are not provided to temporary or part-time em- 68-69

GRI 3: Material topics 2021

Material topics: Personnel Training

3-3 Management of material topics

GRI 3: Material fopics 2021 | 3-3 Management of material fopics 70
403-1 Occupational health and safety management system 36,70
403-2 Hazard identification, risk assessment and incident investigation 70
403-3 Occupational health services 36,70
GRI 403: Occupational 403-4 Worker participation, consultation, and communication on occupational health and safety 70
Health and Safety 2018
403-5 Worker fraining on occupational health and safety 70
403-7 Prevention and mitigation of occupational health and safety impacts directly linked by business | 70
relationships
403-9 Work-related injuries 70

66-67

GRI 404: Training and
education 2016

404-1 Average hours of training per year per employee

Material topics: Human rights - Gender equality

66-67

discrimination 2016

GRI 3: Material tfopics 2021

Material topics: Contribution to the community

3-3 Management of material topics

GRI 3: Material topics 2021 | 3-3 Management of material topics 66-69
GRI 405: Diversity and 405-1 Diversity of governance bodies and employees 33-34
equal opportunity 2016 405-2 Ratio of basic salary and remuneration of women to men 68
GRI 406: Non- 406-1 Incidents of discrimination and corrective actions taken 35

71-73

GRI 413:
Local communities 2016

413-2 Operations with significant actual and potential negative impacts on local communities

Material topics: Consumer Information - Product Safety

71-73

GRI 3: Material fopics 2021

Material topic: Workers in the value chain - ESG aspects of suppliers - Commercial terms and conditions with suppliers

3-3 Management of material topics

GRI 3: Material topics 2021 | 3-3 Management of material topics 36,7879
416-1 Assessment of health and safety impacts of product and service categories 78-79

GRI 416: Customer health

and safety 2016 416-2 Incidents of non-compliance concerning the health and safety impacts of products and 35
services

GRI 417: Marketing and 417-1 Requirements for product and service information and labelling 79

labelling 2016 417-2 Incidents of non-compliance concerning product and service information and labelling 35

82

GRI 204: Procurement
practices 2016

204-1 Proportion of spending on local suppliers

Material topics: Research & Development

GRI 3: Material fopics 2021 | 3-3 Management of material topics 7677

Material topics: Distribution of economic value

GRI 3: Material tfopics 2021

3-3 Management of material topics

82

83, 84

GRI 201: Economic perfor-
mance 2016

201-1 Economic value generated and distributed

83, 84
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REQUEST FOR INFORMATION RELATING TO THIS
SUSTAINABILITY REPORT

For more information on the Unifarco Group's sustainability
strategy and the contents of this Sustainability Report,

please contact: sustainability@unifarco.it

The document is also available on the Parent Company's
website, in the “Sustainability” section.

UNIFARCO

we care for care

CONSOLIDATED
SUSTAINABILITY
REPORT

2025

OF THE
UNIFARCO GROUP




UNIFARCO

—_we care for care

D
&)

MAC, THE, PCEU; RMAC,

QMAC/S 0T HEL SR ¥ ‘s,
Y (AP AR Fad
+ N = ) T W™ o s ™ o
%7 & . & X BT $
Larss wice ZuLao L4rats

(Ceromol BIOMALIFE DOLOMIA MyCli GFKEYLFE GENAGE

FUNCTIONAL FOOD

<
%
e



